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#Statistic

3

The CO2 emissions 
from HGVs is to be  
reduced by around  
a third by 2030.  
This was agreed by  
traffic politicians at  
the European Union. 
The EU Parliament 
passed the new 
 directive last spring. 
MAN too has long been  
passionate about   eco- 
friendly transport  
solutions. Our MAN 
eTGM and MAN eTGE 
are two models on the 
road that are already 
fully emission-free.
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More than 20,000 MAN TGE left the 
production line up to September 
2019. So the “baby” in the MAN 
 family, available in different versions, 
is already a success story. The 
20.000th unit was an eTGE with one 
hundred percent battery-electric 
drive. The TGE has been produced 
in the ultra-modern plant in Września 
Poland, since April 2017.

 SATISFIED  
CUSTOMERS ARE OUR 
TOP PRIORITY – EVEN 
FOR USED TRUCKS. 
Kerstin Rummel 
New head of MAN TopUsed (DACH)

Small TGE, 
huge success

MILESTONE

Loop, a start-up in India, enables 
smallholders to market their pro-
duce. A transport service brings 
their harvests to market and sells 
them. The farmers receive their rev-
enue via mobile phone. Loop is 
sponsored by MAN Impact  
Accelerator. This provides mentors 
from MAN and other companies  
to advise international start-ups on 
implementing business models  
with social and ecological benefit.

Assistance  
for farmers

IMPACT ACCELERATOR

MAN is delivering 950 vehicles 
to the technical relief service 
THW by 2020. Crew trucks, 
 terrain vehicles and tanker 
trucks – THW relies on the ver-
satility of MAN trucks. “Task 
forces and auxiliary service 
companies require especially 
reliable and robust vehicles, 
which must always be fully 
 operational over many years”, 
says Holger  Mandel, chairman 
of the management board at 
MAN Truck & Bus Germany.

THE THW ORDER

Lifesavers

MAN received the  
distinction “Best Brand 
Relaunch” at the Brands 
Award 2019 for its  
customer-oriented model. 
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 Through  
sand and 
dust

Slow please Always consider 
children on main roads in Morocco – as 
here in the small oasis town of Nkob.

06
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ON THE ROAD
PHOTO STORY More images from 
the “Cinematic Morocco” photo 
series by Stijn Hoekstra: 
go.man/219truckroute

Goods traffic is booming in Morocco due to its 
natural resources and major seaports. Photogra-
pher Stijn Hoekstra has used his series “Cine-
matic Morocco” to document a route much trav-
elled by MAN trucks. It leads from the Berber 
villages in the Draa Valley through the red ravines 
of the High Atlas to the Atlantic coast. The road is 
not always asphalted and well-developed. But the 
winding tour past grandiose landscapes and  
picturesque loam castles conveys the magic of 
Arabian Nights.

LENGTH: 1221 KILOMETRES

DURATION: 20 HOURS

HIGHEST POINT: 1750 METRES

TERRAIN:  DESERT, MOUNTAIN, OASIS

ON CARAVAN
from Midelt to Taghazout

MIDELT

TAGHAZOUT

MARRAKESH
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ON THE MOVE
VIDEO Sandra Reich on the 
future of mobility and the 

role of women in our sector:
go.man/219changemaker

  
DIGITALIZATION 

CHANGES OUR 
LIVES AND OUR 

WORK ROUTINES. 
WE WANT TO  

WORK WITH OUR  
CUSTOMERS TO 
SHAPETHE WAY 

FORWARD.  

Dr Sandra Reich
Chief Digital Officer

08

#Digitalization
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Forging the 
future
Flexible processes, innovative 
solutions, modern technologies 
– the DIGITAL REVOLUTION  
is rapidly and permanently 
altering our work routines.  
Four MAN employees venture 
into new territory – and report 
how they are preparing 
themselves and the company 
for the future.

Text    Rebecca Lorenz
Photography    Roman Pawlowski W

orldwide demand is probably only five com-
puters, estimated Thomas Watson, head of 
IBM, in 1943 – and could scarcely have 
been more wrong with this forecast. By 
now it’s clear: computers are changing 
people’s everyday lives – more rapidly and 

permanently than virtually all previous inventions. 
Proven business models, tried and tested aids and even 

everyday interactions: the digital transformation calls everything 
into question barely 60 years after Watson’s death. And it is 
creating a whirl of confusion in the global economy. This in-
cludes altering the market with its products, processes and 
players at an ever faster pace.

For this very reason, many companies are still uncertain 
what is actually meant by this catchphrase. Is digital transfor-
mation a process? A technical solution? A mindset? Or really 
just a feeling? “There is no right or wrong in this complex topic; 
instead there are many conceivable ways forward and above all 
a wide range of opportunities. So I felt it was important for us to 
clearly define the direction in which we want to proceed”, says 
Dr Sandra Reich, Chief Digital Officer at MAN in Germany. 
The result: three thematic pillars that offer employees the digi-
talization guidance they require for their everyday working 
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practices. Firstly, digitalization as it relates to vehicles, such 
as the use of vehicle data or the development of new mobility 
concepts. Secondly, transformation of internal communication 
and work processes and thirdly the development of new, digital 
business models and solutions that are precisely adapted to 
customer needs and thus simplify their work routines. 

“Our development used to be heavily driven by technical 
aspects”, remembers Sandra Reich. “Innovations were based 
on the preconception of what customers would want in the 
future.” This has now reportedly changed. One reason is the 
early involvement of selected pilot customers in the develop-
ment process. “MAN has its core expertise in vehicles, our 
customers in their own specific fields like the construction sec-
tor or long-distance traffic. We gain competitive advantages if 
we combine this knowledge and jointly consider what prod-
ucts and solutions should look like.”

Internal transformation is similar. “Here it’s mainly about 
making our communication and work practices simpler, faster 
and more efficient”, says Reich. An immense challenge – espe-
cially in companies with a long tradition and well-tried routines. 
“Traditional decision-making processes aren’t quick enough in 
digital competition”, Reich states assuredly. She therefore 

pleads for greater orientation towards the flexible approach 
adopted by start-ups. “They gather all the experts directly 
around a table, explore different versions, test these jointly with 
users – and then decide whether to further improve a solution 
or completely reject it.” 

Process acceleration 
A prototype – even for digitalization in sales and customer ser-
vice. “It’s becoming apparent that we are increasingly trans-
forming from a pure vehicle manufacturer into a solution provid-
er”, says Reich. One example of this is MAN DigitalServices, 
which customers can use to improve their vehicle analysis and 
performance as well as their maintenance management. “We 
have to rethink to be successful in digitisation. Early recognition 
of how a product needs to be amended is immensely impor-
tant. Entirely in line with the slogan: build, test, learn – ideally  
in the fastest possible cycles”, stresses Sandra Reich. “Be-
cause we’ve missed the boat if we always wait for the fully de-
veloped product.”

  
WE HAVE  

REPEATEDLY  
SUCCEEDED IN  

REINVENTING  
OURSELVES  

OVER THE LAST  
250 YEARS.  

Christoph Herr
Director of Strategy and 

Product Management

  
AR AND VR 
SOLUTIONS 

PROVIDE  
VALUABLE 

SUPPORT IN 
DAY-TO-DAY 

BUSINESS. 

Boris Koller
IT coordinator
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Boris Koller shares the same view. He has worked for eight 
years in the IT department at MAN, where he is responsible for 
visualising 3D content: “It’s important that we use our existing 
potentials and aids as extensively as possible.” Here Koller is 
especially referring to solutions in the fields of virtual reality (VR) 
and augmented reality (AR), which have personally fascinated 
him for over ten years. 

MAN uses them for instance to simulate assembly pro-
cesses in the development of human-machine interfaces and in 
vehicle design. Koller is responsible for the latter. “Think of it like 
this: draft designs are normally produced as wood or clay mod-
els to test their effect. That’s not only expensive, but also time 
consuming”, states Koller. Now our designs can also be evalu-
ated on a virtual basis – and across sites. Designers can use VR 
goggles to perceive vehicles in a size that is realistic in the cur-
rent data version. They can also easily compare versions and 
thus make less risky decisions. The result: faster and better 
quality developments. 

Yet it is not merely new technical aids that provide valua-
ble support in day-to-day work – regular training and profes-
sional development also ensure that employees and compa-
nies are ready to meet the challenges of the future. The best 
example of this is Katharina Wiest. 

She is a commercial vehicle technician working in par-
ticular on buses at MAN Austria in the Vienna-Leopoldsdorf 
service centre. In the past year she successfully completed her 
training as a high-voltage technician. “I believe electric mobility 
is the future”, says Wiest. But this involves completely new 
technology and the trade has to be learnt from scratch, accord-
ing to Wiest. “Electric vehicles use high-voltage – so you need 
to know exactly what you’re doing,” she explains. Preventing 
accidents means that electric vehicles may only be serviced at 
MAN by specially trained employees. 

Shaping our transformation
Christoph Herr, Head of Strategy and Product Management at 
MAN, also sees electric mobility as the future. Although he at-
tributes even greater influence on the transport industry to an-
other development: “In the course of digitalization, autonomous 
driving will more significantly change the way in which commer-
cial vehicles are used and operated than any other technology.” 
Autonomous trucks were admittedly not to be expected in large 
numbers in mixed traffic before 2030, Herr informed us, but faster 
achievements would be seen in hub-to-hub traffic. “The traffic 
situation along motorways and between warehouses or termi-
nals is less complex than in mixed traffic”, states Herr, “so it’s 
easier to automate.” The Hamburg TruckPilot project promises the 
first successes. It plans that from mid 2020 two autonomous 
trucks will perform test drives on a 70 kilometre stretch of the 
A7 and on a closed terminal at the port of  Hamburg to pave the 
way for fully automated transport. Christoph Herr is confident: 
“We can master the transformation if we proactively address 
the changes, as we always have done in the past 250 years.”

Sandra Reich is also certain that MAN can successfully 
master and above all forge the changes. She sees the employ-

  
I LOOK 
FORWARD TO 
LEARNING  
SOMETHING 
NEW EVERY 
DAY. 

Katharina Wiest
Commercial vehicle technician

ees playing a central role. “The company also grows at times 
when our employees grow with new challenges. We have the 
opportunity to develop the mobility of the future – and that 
starts today.” 
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Text    Felix Enzian

Real automated transport with real drivers:  
DB Schenker, MAN and the Fresenius  
University of Applied Sciences have investigated 
platooning under real conditions. For the first 
time ever. With full success. What the results 
mean for the FUTURE OF LOGISTICS.
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Late evening on the A 9 motorway: 
Andy Kipping sits attentively in the 
cockpit of a MAN TGX, his hands 
properly positioned on the steering 
wheel even if he is not steering him-
self. Cars are overtaking him in the 
left-hand lane. Kipping sees the rear 
of his lead truck directly in front. 
Only 15 metres apart, exactly, as al-
ways. The leader’s brake lights sud-
denly illuminate red shortly before 
the Ingolstadt South exit. Kipping 
remains calm. Because he knows: 
the automatic braking system on his 
MAN truck has already responded 
accordingly – in fractions of a sec-
ond, faster than a person ever 
could. So the platoon’s abrupt brak-
ing no longer causes the driver’s 
adrenaline to skyrocket. Several pla-
toon journeys – first in the simulator, 
then in test mode and finally in real 
traffic like now – have taught Andy 
Kipping to trust the technology and 
his lead driver in the preceding TGX. 

Electrodes that the professional 
driver wears on his head to measure 
brain waves confirm this: the driver 
is just as calm and focused and not 
subject to any greater stress than 
during a tour in a conventional truck.

The system works
After driving 145 kilometres from 
Munich as planned, the MAN pla-
toon reaches the DB Schenker hub 
in Nuremberg, which handles charg-
ing of the two trucks. The system 
works. And not only technically, but 
also logistically. Planners at DB 
Schenker, Deutsche Bahn’s logis-
tics trademark for non-rail transport, 
are convinced of this.

Chung Anh Tran shows us a 
large road map of Europe. The Head 
of Autonomous Driving at Deutsche 
Bahn uses the atlas to demonstrate 
how transport routes can be more 
efficiently navigated with platooning. 
DB Schenker’s roughly 400 loca-
tions are marked in red on the map. 
Coloured lines mark the routes used 
by the European market leader in 
transport of general cargo by land. 
They run back and forth across the 
continent. “We have carefully ana-
lysed our transport network and 
truck schedule”, Tran explains. “At 
least 40 per cent of the kilometres 
we cover are suitable for platoon-
ing.”  This means that DB Schenker 
trucks travel these routes so regular-
ly, so closely together and with the 
same destination that it should be 
profi table to bundle these trans-
ports into automated convoys. “Pla-
tooning makes our deliveries even 
safer and more reliable. We relieve 
our driver of steering duties and save 
fuel. The whole of society benefits at 
the same time due to the improved 
flow of traffic on the motorways”, 
Tran enumerates the anticipated 
benefits. His conclusion as overall 
Deutsche Bahn project manager: 
“We believe in platooning.” Equally 
positive was the mood in the Ger-
man Ministry of Transport, where in 
May 2019 EDDI project partners 
presented the results of their world’s 

L
first practical platooning test in real 
traffic. EDDI stands for “Electronic 
Drawbar – Digital Innovation”. The 
electronic connection between the 
two coupled MAN trucks proved to 
be as robust and practical as a steel 
drawbar: system availability in the 
test was 98 per cent. The drivers 
only had to actively intervene once 
per 2000 kilometres driven – mark-
edly less often than expected. Not 
once did they consider the situation 
to be uncontrollable, even when 
cars forced their way in between the 
trucks. The MAN platoon made its 

way between the DB Schenker sites 
in Munich and Nuremberg for a peri-
od of seven months and travelled a 
distance of 35,000 kilometres. The 
implementation period was two 
years. Joint summary by MAN, DB 
Schenker and the Fresenius Uni-
versity of Applied Sciences: “Jour-
neys using digitally networked 
trucks on German motorways are 
safe, function in a technically reliable 
manner and can easily be integrated 
into a logistics company’s everyday 
routines.” 

What makes platooning tech-
nology so reliable is that it is based 
on assistance system components 
that have been successfully used in 
MAN vehicles for a long time. These 
include ACC adaptive cruise control, 
EBA emergency braking system, se-
rial radar and a serial camera. A 
number of elements were specif-

40 %
OF THE CARGO NETWORK
40 per cent of the transport routes 

in DB Schenker’s general cargo 
network are suitable for platooning.
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2 3 4

5

1

1  ENERGY EFFICIENCY The 
platoon trucks drove 15 to 21 
metres apart. Fuel savings in 
the test were three to four per 
cent. Additional savings could 
be achieved by further reducing 
this distance.  
 

2  SAFETY The serial  
camera monitors traffic in 
conjunction with the serial  
radar and newly developed 
LIDAR sensor. Potential 
obstacles are detected at  
an early stage. Automation 
ensures greater safety.

3  INNOVATION The LIDAR  
(light detection and ranging) 
sensor detects other vehicles.  
It is better suited for large 
distances than radar. 
 
4  DATA EXCHANGE Cab-to- 

cab WLAN enables the vehicles 
to exchange control data.  
The systems are designed  
with multiple redundancy to 
ensure safety. 
 

5  OPERATION The display  
gives drivers visual feedback 
when they join or leave the 
platoon. 
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3

ically developed for platoon 
trucks: wide aperture angles on the 
LIDAR (light detection and range) 
sensor provide early detection of ve-
hicles that may potentially cut in. 
The steering and braking system is 
electronically controlled. A safety 
system monitors the plausibility of all 
control signals. The coupled trucks 
exchange data via WLAN. The mod-
ified steering wheel and a full TFT 
display have switches and indica-
tors for platooning functions. “The 
technology can be ready for series 
production relatively quickly. Pla-
toons of three or four trucks are no 
longer a major technical challenge”, 
anticipates MAN Executive Board 
Chairman Joachim Drees.

Establishing a legal framework
But a number of steps are still re-
quired before companies like DB 
Schenker can make full use of elec-

tronically coupled transport in every-
day life. “To realise platooning we 
need traffic laws, type approvals, lia-
bility rules and insurance policies 
with pan-European validity. This is 
the only way that cross-border 
logistics using platoons is possible,” 
explains Chung Anh Tran from 
Deutsche Bahn. “It will probably 
take until the middle or end of the 
2020s before a legal framework for 
platooning is established.”

Conversely, the technical as-
pects only require further fine tuning 
of the existing system. This relates, 
among other things, to fuel savings 
during platoon journeys: “Our prac-
tical project enabled us to achieve 
around three to four per cent fuel 
savings for the truck travelling in the 
slipstream”, reports Sebastian Völl, 
the project manager at MAN. “We 
believe this value can be increased 
even further: for instance by using 

01  MORE SPACE 
Two trucks in a platoon require  
50 instead of 90 metres.

02  GREATER SAFETY 
Automated systems reduce  
the risk of accidents. 

03  INCREASED  
ENVIRONMENTAL  
PROTECTION 
Fuel consumption and  
emissions are reduced. 

04  IMPROVED  
RELIABILITY 
Deliveries become more  
punctual and reliable.

05  FEWER TRAFFIC JAMS 
Coupled transport improves  
the flow of traffic.

06  REDUCED  
EXPENDITURE 
Lower fuel costs and fewer extra 
outgoings due to traffic jams. 

07  REDUCED STRESS 
Decreased driver fatigue in the 
following truck due to less  
steering time.

Platooning means ...

RESEARCH BY MAN 

1  MEASURED  
Platoon driver Andy 
Kipping wearing an 
EEG hood to measure 
his brain waves. The 
eye-tracking glasses 
record his eye move-
ments.  

2  CONTROLLED  

A scientist checks  
the functionality of 
systems measuring 
the driver’s reactions 
during the journey.

3  CAPTURED  

Eye-tracking visualises  
where the driver is 
looking and for how 
long.

THE FUTURE OF LOGISTICS

OVERVIEW Five projects where 
MAN is helping to automate 
transport:
go.man/219innovation
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interviews were conducted to can-
vass the test drivers’ personal as-
sessment of platooning. The result: 
truckers have confidence in the new 
technology and view working as a 
platoon driver as an enhancement 
to their profession.

Whether logistics experts, 
technicians, scientists or drivers – 
the practical test has convinced 
everyone: the time has come for 
platoons on the road. 

the future of logistics. But the re-
sponsibility for safe transport in 
public spaces still remains in the 
hands of truck drivers. Are they well 
equipped for such coexistence be-
tween people and new technology? 
Scientists from the Fresenius Uni-
versity of Applied Sciences answer 
this question with a clear yes. “EEG 
measurements reveal no systematic 
difference between platoon drivers 
and normal truck drivers with regard 
to concentration or fatigue”, explains 
Professor Christian Haas, Director 
for complex systems research. He 
used eye-tracking glasses to evalu-
ate the EDDI drivers’ eye move-
ments. “In certain situations the 
drivers glance briefly from the road 
to the speedometer, for an average 
of two seconds, to obtain informa-
tion about the state of the platoon. 
Even this can be prevented – for in-
stance by the use of head-up dis-
plays”, recommends Haas. Scientific 

MAN EfficientCruise and MAN  Effi-
cientRoll. Conditions imposed by the 
authorities meant we couldn’t use 
these additional energy-saving cruise 
control functions. It would also make 
a difference if the trucks drive even 
closer together. We  tested a distance 
between 15 and 21 metres. The op-
timum would be 10 to 15 metres. 
This enables us to  improve the con-
voy’s streamlining effect, take up less 
space on the motorway and prevent 
the platoon being interrupted by 
 people cutting in.”

The Deutsche Bahn conclu-
sion: “We will test platooning and 
other forms of automated transport 
more frequently to analyse it and 
achieve maximum benefit”, says 
Chung Anh Tran. A follow-up project 
is under review in which Deutsche 
Bahn and MAN test how a driverless 
truck manoeuvres and is unloaded 
automatically after entering a termi-
nal. Automation plays a key role in 

„

Jan Plieninger, Managing Director

MOBILITY GIVES 
YOU FREEDOM. 
WE GIVE YOU 
MOBILITY.

Effi cient services for unlimited mobility.
Drive the Future.
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From theory to practice: how does 
the D15 perform in DAILY USE? 
MAN wanted precise information 
and sent two vehicles with the 
new engine out into distribution 
and construction site traffic.

Photography    Eriver Hijano

LIGHTER. 
CLEANER.  
HOW THE NEW  
D15 ENGINE  
DELIVERS ITS 
POWER

#Engine
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on the construction site: “You can 
select a forward or reverse gear 
while still rolling and it’s immediately 
there when you stop. That’s not yet 
available on my conventional Tip-
Matic version.”

Andy Großmann has been 
driving MAN for almost 30 years, 
usually with greater cylinder capaci-
ty than the test truck – namely with 
12- to 13-litre engines. He currently 
uses a MAN TGS 26.440 with D26 
engine. But the connoisseur’s opin-
ion is that the 9-litre D15 engine also 
makes a convincing impression in 
terms of performance and dynam-
ics: “I find it remarkable that the 
small 400-horsepower engine can 
easily keep up with the traffic flow 
even with a full 40 tons. Of course 
you also have the performance 
mode, which even makes it go sig-
nificantly better.”

Großmann sees an enormous 
advantage in the fact that a lot of 
weight has been saved in the D15 – 
among other things given new 
 production methods and materials: 
230 kilogrammes compared to the 
D20 predecessor model. These 
benefit the payload and become 
profitable for transport operations 
that are settled by delivery quantity. 
The South German suddenly has a 
good idea. “Among other things, 
I’ve been delivering beverages for 
over 20 years. I could well imagine 
that being a good use for the light 
D15: full on the way out, empty 
back”, he suggests. Either way, 
whether as a beverage or tipper 
truck, he had no reservations re-
garding the small cylinder capacity. 
Andy Großmann finally comes to 
speak of a real eureka moment as a 
driver: “Judging by the braking ef-
fect, I initially assumed it must be 
fitted with a retarder. The three-
stage engine brake on its own is 
quite impressive.”

New benchmark
Engine developer Moritz Späth in-
tervenes at this point. He explains 
the aspects in addition to the 

T
he company Durante 
Transporte has around 
twenty-five years for-
warding experience in 
the Greater Munich re-
gion and is in a class of 

its own in terms of distribution. 
Owner’s wife Anne Durante is on the 
road herself as a driver, usually in a 
MAN TGL with D08 engine and six-
speed automatic transmission. But 
now she’s at the wheel of a MAN 
TGS 18.330 with the new D15  diesel 
engine. The one-week testing opens 
up completely new perspectives: “It 
feels really good having the D15 
and twelve-speed automatic trans-
mission. The 18-tonner pulls away 
cleanly when starting and gear 
changes are pleasantly smooth. The 
powerful engine means you barely 
notice if you’re driving empty or with 
a load”, Durante describes her driv-
ing impression. “It’s also precise 
when manoeuvring and the back-
ground noise is spot-on – just 
enough to still hear the engine.”

From a commercial perspec-
tive, Anne Durante recognises the 
clear potential for saving fuel with 
the MAN D15 – because for exam-
ple of the SCR technology for emis-
sion control. At the same time, the 
SCR system fulfils another signifi-

cant criterion for Durante: "The 
 engine meets the latest environ-
mental standards. I find it decidedly 
positive if we can make such a con-
tribution to reducing pollution. And 
I'm sure our customers will too." The 
fact that omitting an EGR unit makes 
the engine very light, compact and 
maintenance-friendly also suits her 
very well. “We use our own work-
shop to undertake minor mainte-
nance activities like oil changes or 
replacing fuel filters. So it’s definitely 
important to us that it has good all-
round access.” Factory preparation 
of the six-cylinder for belt drive of a 
FRIGOBLOCK generator is also ap-
preciated: “That would also be inter-
esting for us, as we already have 
around 15 chiller units in the fleet.”

Positive impression
Durante is also enthusiastic about 
the tested MAN TGS 18.330 for rea-
sons beyond the engine. Her favour-
ite features include the electronic 
steering with active lane control and 
the camera-based blind spot assis-
tant: “That’s brilliant, especially con-
sidering all the accidents involving 
cyclists.” The carrier’s ultimate con-
clusion about the trial is entirely 
 positive: “A really great vehicle: ag-
ile, comfortable and with a powerful 
engine.”

A few kilometres further on, in 
the Glück gravel plant in Gräfelfing, 
the opinion of truck driver Andy 
Großmann veers in a similar direc-
tion. The 56-year-old was under 
way for a week on roads and a con-
struction site in a tipping trac-
tor-trailer version of the TGS 18.400. 
“The quick, smooth gear changes 
alone makes this a vehicle you can 
absolutely work with. The TipMatic 
Offroad is superb, the new D15 and 
transmission work really well togeth-
er”, he reports. The driver goes into 
detail to praise the smooth start: “It 
all starts off quite easily and fluently; 
loaded in third gear and empty in 
fourth.” Großmann is also impressed 
by the economical EfficientRoll func-
tion on roads and easy manoeuvring 

PREPARED 
FOR EURO 6D

The new D15 
 diesel engine from 
MAN meets the 
Euro 6d exhaust 
emission stand-
ard. Exhaust gas 
cleaning is per-
formed exclusive-
ly by an SCR 
 system. This also 
benefits its light-
ness, compact-
ness and easy 
maintenance.
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 already mentioned lightness that 
were particularly important to his 
specialist department when config-
uring the D15: “The turbo EVBec 
with up to 350 kW braking perfor-
mance from nine litres of cylinder 
capacity should actually be a bench-
mark. Up to 1800 newton metres of 
torque over a wide engine speed 
range also enabled us to achieve 
drivability with the D15 that is on par 
with its D20 predecessor.” 

Meeting the Euro 6d emission 
standard was another development 
goal. “We opted for a compact and 
robust design without exhaust gas 
recirculation. The SCR system ena-
bles us to implement higher NOx 
figures than the D20”, explains 
Späth. He stresses the single-stage 
turbocharger and the new com-
mon-rail system with up to 2500 bar 
as other special features. The pe-
ripherals on the D15 are also 
 characterised by their low power 
consumption, this applies for exam-
ple to the regulated fans, the con-
trolled water pump, the optimised oil 
cooler with thermostat or the three 
selectable air compressors: with 
saving function in the one- or two- 
cylinder version or switchable in the 
one-cylinder version.  

Alois Gamsreiter, fleet and 
workshop manager at the Glück 
gravel plant, pays attention to exact-
ly such details when purchasing ve-
hicles. “The various regulated pe-
ripherals like those now on the D15 
certainly make a difference to con-
sumption. Although everything has 
to be fit for purpose. With so much 
manoeuvring in the gravel plant and 
at customer premises, for example, 
we’d be more likely to decide on the 
two-cylinder air compressor.”

Trust is good, control is bet-
ter: following this old adage, Alois 
Gamsreiter also thoroughly investi-
gated the much-praised mainte-
nance friendliness of the D15 during 
the test week: “I took a close look at 
the vehicle and directly tilted up the 
cab. And it’s true: the new engine 
really is very accessible.”  

Test passed Truck driver 
Andy Großmann (top left) 
tested a MAN TGS 18.400 
4x2 BLS tipping tractor- 
trailer with a D15 engine in 
the Glück gravel plant. Fleet 
manager Alois Gamsreiter 
also took a look at the en-
gine. Christian Durante and 
his wife Anne Durante (bot-
tom right) drove a MAN 
TGS 18.330 4x2 BL with 
D15. They are looking for-
ward to significant fuel sav-
ings – more than just a 
glass full. 

Full 
power

Significant 
weight savings

The D15 is 230 kilo-
grammes lighter than the 
D20. This weight saving 

enables a higher payload.

Optimum power 
delivery 

The 9-litre engine with  
330 to 400 horsepower 

highlights improved  
engine efficiency.

These features 
improve the D15 
engine compared 
to its D20 prede-
cessor.

D15 AT A GLANCE

 Clever material mix: 
Hardox 450 steel trough and   

 side walls, made of a highly 
 wear-resistant aluminium sheet

 Up to 430 kg more payload
 thanks to aluminium side walls  
 and back wall

 Optimum profi tability
 thanks to high stability
 and durability

T

KTT
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RUCK

ER TIPPER
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 Clever material mix: 

KTT
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Kögel Trucker Tipper
For your heroic acts!

21 MAN  MAGAZINE  Nº2 2019



Low emissions
The D15 meets the  
latest Euro 6d exhaust 
emission standard. An 
SCR system without 
separate EGR is used 
for exhaust gas treat-
ment, which saves 
space and reduces 
system complexity. The 
exhaust silencer with 
airless AdBlue injection 
has basically the same 
design as in the D26 
and D38 engines.  

Easy maintenance
This new diesel engine 
is particularly easy to 
maintain, because the 
relevant components 
such as the 5  fuel fil-
ter and 6  oil filter are 
easily accessible. A fur-
ther advantage is the 
option 7  for mount-
ing a FRIGOBLOCK 
generator. The D15 is 
available for the TGX 
and TGS series in the 
mid performance rang-
es between 330 and 
400 horsepower.

3

4

Extra 
clean, 
extra 
light
Less weight, full output: The new 
MAN D15 is a real power pack in the 
mid range between 330 and 400 
horsepower. It has lost 230 kilo-
grammes in comparison to its  
predecessor and meets the new 
Euro 6d emission standard. 
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More payload
New production  

processes and new 
materials resulted in 

consistent optimisation 
of the weight of individ-

ual parts like the  
1  cylinder head  

cover, cylinder head, 
camshaft, oil sump, oil 

cooler and engine 
mounts. The D15 

weighs in at a total  
of 230 kilogrammes 

less than its D20  
predecessor. This 

weight reduction im-
proves your payload. 

Lower consumption
The new common-rail 

injection system, the air 
compressor with one or 

two cylinders and the 
2  electronically  

controlled water 
pump, as examples, all 
contribute to the 9 litre 
six-cylinder’s improved 
fuel efficiency. The D15 
consumes significantly 

less fuel compared  
to the D20.

Its drive dynamics are 
on par with the 10.5-litre 

D20 engine. It can op-
tionally be fitted with the 

4  turbo EVBec brake 
system with 350 KW 

braking power. 

Strong performance
An 3  efficiency- 

optimised turbocharger, 
single-stage with wasteg-

ate (330 and 360 HP)  
or with variable geometry 

(400 HP), enables the  
D15 engine to provide  

excellent power delivery. 

6

2

1

5

7
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MADE  
BY  
MAN

Site visit to Europe’s “FACTORY OF 
THE YEAR”: the MAN truck plant in 
Krakow has won this prestigious 
award. A wonderful accolade for 
Heiko Kayser who is switching to 
another of the Group’s plants. 

Text    Till Schröder
Photography    Thorsten Futh
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1   752 employees are  
engaged in the MAN plant 
in Krakow. 2  Self-pro-
pelled trolleys transport the 
engines to their installation 
site. 3  A pivoted metal 
arm helps an operator to  
fit the wheel mount.

nising look around. He bends down 
and picks up a piece of red plastic 
from the ground. “Protective trans-
port caps from the pneumatic lines”, 
says Kayser tersely. “They like falling 
off.” It’s not everyday you see a plant 
manager picking up the rubbish. 
Probably even less so one who im-
mediately knows what he has in his 
hand. This could indicate one rea-
son why this site won the prestig-
ious “Factory of the Year” award for 
series production in 2018: attention 
to detail – right up to management 
level.  

The concept of short distances
The plant manager naturally has 
other factors as an explanation, not 
least the logistical concept of short 
distances. This plant was built as a 
greenfield project in 2007 – light and 
airy, with docking stations for supply 
trucks on both sides of the assem-
bly hall to replenish the just-in-se-
quence production directly at the 
point of installation. Even the layout 
in the hall is designed for short dis-
tances: the plant produces heavy 
vehicle types TGX, TGS and TGS 
WW, two- to four-axle vehicles from 
6 to 11.20 meters in length. Regard-
less of version, the production se-
quence adheres strictly to the order 
date and not the series. “The trick 
lies in our progressive pre-assem-
bly”, reveals Kayser. More and more 
vehicle parts are being combined as 
pre-assembled modules to restrict 
operations on the line – and thus 
save time. Because the production 
line’s cycle is unrelenting. Each of 
the forty assembly stations has just 
9 minutes 20 seconds for their part. 
All operations on twelve meters of 
length have to be completed before 
the crew passes the vehicle to the 
next team. In two shifts, so that 
some hundred trucks per day roll off 
the test bench on schedule. The 
fewer the operations, the higher the 
efficiency. The sophisticated sim-
plicity of the assembly chain has a 
positive effect on cost structure, 
quality assurance and the high 

The tranquillity is astonishing. Does 
a factory not involve metallic ham-
mering, pneumatic screeching and 
the piercing shouts of workers on 
the production line? Yet there is no 
din in the MAN truck plant in Polish 
Niepolomice near Krakow; produc-
tion in full swing can only be heard 
as a buzzing and humming. An en-
gine the size of a child’s bed glides 
past on a driverless shuttle. A steel 
chassis floats silently beneath the 
hall roof on its way from the paint 
shop to its assembly station. Under-
carriages in a wide variety of manu-
facturing states make their way 
along the line and towed sequenc-
ing carts provide all the necessary 
parts ready for the operators to use. 
It is so quiet that music from a radio 
fills a large part of the hall: “Mambo 
No. 5”. It almost seems as if opera-
tors and assembly line are swaying 
along with the Latin rhythm. Heiko 
Kayser, on-site plant manager for 
the last four years, walks along the 
production lines and takes a scruti-

T
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delivery reliability from MAN – 
“this benefits our customers”, states 
Waldemar Konietzka, CFO of the 
plant.

Continuous optimisation
In addition to efficiency, the urge for 
innovation has a second objective: 
ergonomics. It is a matter of reduc-
ing workloads. Krzysztof Rakoczy, 
team leader of an assembly station, 
notices the difference on a daily ba-
sis. Our work once again became 
physically easier after the last modu-
larisation drive, he tells us. “In the 
past it took two operators at this 
point to jointly lift a heavy pipe, now 
just one does it using the gripper.” 
Angelica Łach also knows about the 
advantages at MAN in Krakow. After 
completing a business diploma, she 
preferred to sign on with production 
rather than controlling. “What I al-
ways enjoyed best was working on 
cars with my brother in the garage”, 
she says with a smile. Now she 
works at three different pre-assem-
bly stations as one of only four 
women in production. “The variety 
keeps you fit – also mentally.” The 
assembly sequence is also being 
continuously optimised. From inside 
to outside, from the bottom up, to 
attain the best product accessibility 
for the operators. The installation of 
an electric monorail conveyor, using 
quiet electric instead of pneumatic 
wrenches, the deployment of ma-
nipulators and supporting pedes-
tals, starting chassis assembly after 
routing the cables: these are just 
some of the changes that plant 
manager Kayser and his team are 
continuously introducing.

Clocking in via touch screen
A further process of continuous im-
provement is digitisation. The vision 
of a paperless factory is firmly es-
tablished. The operators read their 
production orders and installation 
instructions on screens at their 
workstations, which also display 
their daily target and cycle delays. 
Communication between conveyor 

THREE QUESTIONS

HEIKO KAYSER
has been at MAN Truck & Bus since 1991, 

initially in sales, then as head of logistics 

and later as plant manager in Durban/South 

Africa. He has managed the plant in Krakow 

since 2015 and now assumes the same 

function at a different location.

What is the secret of such 
success, Mr Kayser?

Several factors: a drive for perfor-
mance and innovation, appreciation 
of employees. Simply listening on 
the lines, discussing, managing at-
tentively. The more design freedom 
employees have, the greater the im-
provement that is fed back.

Is modularisation a way forward 
for the e-truck?

We will undoubtedly build heavy 
e-trucks at some point. The modular 
concept helps better promote such 
planning. The high variance of our 
production is already good training 
in this regard.

Krakow is the MAN spearhead 
into Eastern Europe. How do 

you see the future of the plant?

The short distances to our custom-
ers are an advantage. But we also 
deliver to the rest of the world. 
What’s decisive is not where you 
build, but how you build. In Krakow 
we also benefit from well-trained 
technical personnel, a booming 
economy and generous surface are-
as. The plant could perspectively 
grow to twice its current size.

technology and tools is digital. In re-
lation to bolts, for example: one ve-
hicle requires 100 newton metres of 
torque for tightening, the next 150. 
The tool automatically detects what 
is currently required and adjusts it-
self accordingly. The most important 
production control information is 
displayed on a screen in the centre 
of the hall: supply quotas, sick 
leave, cycle rapport – plant and seg-
ment management meet here every 
day for a performance dialogue. 
Everyone is well informed about 
everything.

Krakow relies on pragmatic 
solutions. “Industry 4.0 for its own 
sake is not enough”, says Kayser. 
“Instead there are lots of small appli-
cations that make us better stream-
lined than one major upheaval.” 
Heiko Kayser, who took over the 
management of another plant in July, 
leaves behind a well-ordered busi-
ness. “That’s worth its weight in 
gold”, says his successor Thorsten 
Campehl, previously logistics man-
ager at VW. The bar is set high for 
Campehl. But he is highly optimistic: 
“What’s to stop us winning Factory of 
the Year for a second time?” 

1  Thorsten Campehl, 
previously head of  

logistics at VW, has taken 
over management of  

the MAN-plant in Krakow 
from Heiko Kayser. 2  The 
most important production 

control information is 
displayed on a large  

screen in the centre of the 
hall. 3  The pneumatic 
wrenches automatically 

detect the required torque. 
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1

Download now and enjoy the following benefits:
nn Station Finder – Search for MAN Card 

Stations
nn Route Planning – Truck profile data taken 

into account
nn Turn-by-turn Navigation – Remaining driving 

time taken into account

More information at:  
http://www.man.de/fs/mancard-mobilityapp

USE THE APP
AS YOUR MAP.
With the MAN Card Mobility App¹.

 ¹ The issuer of the MAN Card Mobility App is carmobility 
GmbH, Gifhorner Straße 57, 38112 Braunschweig. 
carmobi lity GmbH is a subsidiary of Volks wagen 
 Financial Services AG.

2

3
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pean Euro standards and impurities affect 
the engines”, states Ahmed Hamdi, regional 
service manager of the Haji Husein Alireza 
retail group. This company has its headquar-
ters in Jeddah. It sells, repairs and services 
both MAN trucks and recently also buses. 
Fuel transport by tanker plays a major role, 
given that it's the most significant economic 
sector in the region. But the dairy and food 
company Al Marai Co. operates the largest 
fleet of MAN trucks in Saudi Arabia, reveals 
Ahmed Hamdi.

The 34-year-old organises MAN Cus-
tomer Service with great dedication: “MAN 
strives for perfection down to the last detail”, 

says Hamdi. Specifically this means: “We ca-
ter fully to the needs of our customers. One 
important aspect is the always reachable 
telephone support for drivers, for example.” 
The regional service manager is also very 
satisfied with the support he receives from 
MAN. “Whether it's original spare parts or 
technological know-how: we receive the 
best support.” The service team from Haji 
Husein Alireza & Co. Ltd made it to the finals 
of the MAN Service Quality Award 2019.

The man on the phone is excited, he is 
speaking a difficult to understand mish-mash 
of English and Urdu, the national language of 
Pakistan. No problem for MAN Customer 
Service in Saudi Arabia, which is run by the 
major automotive service provider Haji 
 Husein Alireza & Co. Ltd. Their multi-national 
team can be reached around the clock and 
an employee who understands the caller and 
can help him is quickly on the spot. The 
 Pakistani trucker is standing with his MAN 
truck, fully loaded with dairy products, on a 
motorway hard shoulder on the way to Jed-
dah. The truck battery has to be replaced. 
Customer Service sends a mobile workshop 
car, which is fortunately not far from the 
breakdown location. Soon the battery is re-
placed and the dairy products arrive on time 
at their destination. Customer service for 
trucks and buses that is ever present plays 
an important role given the hot climate in the 
Kingdom of Saudi Arabia, because vehicles 
here are exposed to harsher conditions than 
in Europe, for example. “Sand dust and tem-
peratures of 50 degrees Celsius increase the 
general wear and tear on vehicles. Fuel qual-
ity does not correspond to the current Euro-

SAUDI ARABIA

HOT SAND
Multi-lingual team  

(from left to right) Tiju Joy 
(service technician), 
Pradeepkumar Eswaryamm 
(warranty administrator), 
Ahmed Hamdi (regional 
service manager) and 
Mamoun Mahmoud (spare 
parts supervisor) from Haji 
Husein Alireza & Co. Ltd 
look after MAN customers 
in Saudi Arabia.

SUPPORT  
WORLDWIDE
Bush, desert or mountains – trucks and buses 
are exposed to different stresses depending on 
the region. But MAN Customer Service provides 
RELIABLE GLOBAL QUALITY to ensure that a 
vehicle is never stranded anywhere in the world. 

Text    Felix Enzian

KNOW-HOW 
PUT TO THE 

STRESS TEST
MAN uses the 

Service Quality 
Award to seek out 
the best customer 
service every two 

years.  Partners 
from all over the 

world participate. 
The three teams 
presented here 

were among the 
24 best teams in 

the world in 
2018/2019.
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The mishap occurs on the journey through 
the Ennstal in Upper Styria: a stone chip hit 
the left main headlight on the MAN Lion's 
Coach. Fortunately it was only the protective 
glass that splintered. The full-LED head-
lights are still illuminated, so the driver can 
still safely steer the coach with holiday-
makers aboard through the dusk into the 
district town of Liezen. The Georg Büchner 
GesmbH pick-up and delivery service is al-
ready waiting at the hotel. It takes the vehi-
cle to the workshop and brings it back to 
the hotel car park after the repair. The travel 
group boards their bus in a good mood the 
next morning. The mountain tour can pro-
ceed according to plan.

“Such damage can always occur, 
which is why we're available around the 
clock”, says Christian Käferbeck from MAN 
Customer Service provided by Georg Buch-
ner GesmbH in the Austrian town of Haag. 
Buchner looks after around 500 buses from 
MAN and NEOPLAN in all of Austria. Its cus-
tomers include both tour operators with a 
single vehicle and public transport compa-
nies with a large fleet.

Electronic defects, broken glass and 
damage due to accidents are the most 
common reasons why a bus has to make an 
unscheduled trip to the workshop, reports 
Alexander Palmetshofer, who supplies MAN 
customers with original spare parts. The 
Austrians undergo training with MAN at least 
once a year to keep their knowledge of the 
different bus models fully current. “One of us 
is actually always undergoing training” Pal-
metshofer tells us. “We've only just got our 
heads around all the details of the new TGE 
minibus.” The teaching material includes not 
only the vehicles' hardware and software, 
but also comprehensive background knowl-
edge of guarantee, warranty and other af-
ter-sales support issues. The Georg Buch-
ner squad demonstrated it understands its 
craft at the global MAN Service Quality 
Award 2019: the team won third place. Con-
gratulations!

Bus experts  
(from left to right) Christian 

Käferbeck (customer ser-
vice), Jürgen Blumauer 
(mechanic), Alexander 

 Palmetshofer (spare parts) 
and Roman Holzer (after 

sales) from Georg Büchner 
GesmbH are the third best 

MAN service team  
in the world.

AUSTRALIA

THE WILD OUTBACK

Outback adventure  
(from left to right) Martin 
Castledine (service techni-
cian), Daniel Wurster (MAN 
technical support) and  
Michael Versaico (spare 
parts manager) from Pen-
ske Power Systems make 
MAN trucks roadworthy 
again in the Australian 
bush.

AUSTRIA

RUGGED MOUNTAINS

Martin Castledine squints and looks into the 
sunset. Drilling tower, excavators and 
mounds of earth are bathed in bright red. 
The 51-year-old service technician flew by 
helicopter to this gold mine near Telfer to re-
pair a MAN TGS 8x8 that had broken down 
due to a fault in the injection system. The 
defect is rectified in less than three hours, 
but it's too late for the flight home to Perth. 
Castledine is spending the night in a donga, 
a mobile dwelling for the mine workers. 
Everyday life for MAN Customer Service in 
Western Australia.

Martin Castledine works for Penske 
Power Systems, a company that sells en-
gines and power systems as well as acting 
as an authorised distributor for MAN Truck & 
Bus. The Penske subsidiary in Perth looks 
after MAN customers in Western Australia in 
an area that extends 3200 kilometres to the 
north, 1300 kilometres to the east and 600 
kilometres to the south. There are hardly any 
large towns or cities here. Gravel tracks and 
a few highways traverse the almost deserted 
outback. MAN truck users in the West Aus-
tralian desert are mainly raw material con-
veyors, including Rio Tinto, AUSDRILL and 
DDH1. “Our customers often use standard 
MAN trucks, but quite a few of them receive 
specific modifications. Some trucks are 
modified with equipment worth more than 

one million euros”, says Daniel Wurster (38), 
a technician in MAN Support at Penske. The 
trucks that Wurster and his colleagues ser-
vice and repair are, however, often in a de-
plorable condition. “This is due to the hard 
conditions here. The trucks are exposed to 
extreme heat of up to 52 degrees Celsius. 
There are often collisions involving cows, 
sheep, kangaroos or camels”, Wurster ex-
plains about the hardships to which trucks 
are exposed in the Australian bush.  

Perished electrics, clogged oil lines, 
broken mirrors, battered shock absorbers, 
mud-encrusted fittings – the Australian ser-
vice technicians constantly come across 
trucks in such a condition. But regular train-
ing equips the MAN service team very well to 
make such battered trucks roadworthy again 
and to provide customers with the best sup-
port possible. Penske Power Systems in 
Perth made it to the final round of the MAN 
Service Quality Award 2019, our global com-
petition for MAN support teams.
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Ahead of its time: Even in 1971 MAN was 
testing AUTOMATED DRIVING – but without 
digital technology.

Controlled  
by an invisible 
hand

TEST TRACK  
IN MUNICH
A MAN 16.320 F is 
driven automatically  
via a control cable in 
the roadway.

1971

#Moments
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T he MAN 16.320 F truck trav-
els over the test track at 50 
kilometres per hour, it steers 

through bends and brakes in front of 
obstacles. A film camera records the 
experiment. It zooms in on the wind-
screen: the cab is empty. The truck 
had nevertheless manoeuvred safe-
ly. “Our idea was to relieve the driv-
er”, recalls Dr Hans Hagen, a retired 
expert in motor vehicles and internal 
combustion engines. The now 
87-year-old managed advanced de-
velopment at MAN between 1964 
and 1973. He and his team were re-
sponsible when MAN collaborated 
with Bosch from 1971 to test auto-
matic vehicle guidance. ”The tech-
nology was initially to be used in 
enclosed areas, such as quarries. 
The long-term vision was that auto-
mated trucks would drive on the 
motorway.” Albeit there was still no 
digital control in the 1970s. ”A con-
trol cable set into in the centre of the 
roadway emitted audio-frequency 
control pulses. Metal coils at the 
front and rear of the truck received 
these signals”, explains Hagen. The 
test vehicle could therefore only be 
automated where a control cable 
was laid. Simple technology com-
pared to today, but the basic idea 
was brilliant. MAN has now suc-
cessfully realised platooning. 
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RELIABILITY 
IN PERFECTION.

Now with the new MAN XLION 
equipment packages.
Just like the participants in the world’s toughest competition, MAN trucks too master 
the extremes and put on a great performance every day. The endurance, effi cient use 
of power and absolute reliability of these trucks have been proven in all operating 
conditions – ever since the MAN Trucknology® Generation fi rst saw the light of day 
back in the year 2000. And now there are the MAN XLION equipment packages – to 
perfectly prepare your trucks for your particular fi eld of application. 
For more information  go to xlion.man

12393_2 210x260_xlion_en.indd   1 17.09.19   12:24

What keeps the stroke  
in line?

Closing date is 15/01/2020. There is no right of appeal. Terms and conditions of participation: Prizes will be drawn from all correct submissions. The valid postal address of participants is required so that 
winners can be notified. A cash payment in lieu of prizes is excluded. The participant agrees that their name will be published in the event of a win. The winners will be notified in writing. MAN Truck & Bus SE 
employees, their relatives, and external service providers who are or were involved in implementing the competition are excluded from participating. Data protection: Participants agree that their personal data 
may be collected, stored and used to implement and manage the prize draw. This data will only be used for the prize draw and will be deleted after the draw. Sending us an email and participating in the prize 
draw will be deemed as consent that you agree with the terms and conditions of participation.

Each vehicle consists of a wide variety of  
small parts. But what actually does what?  
Take a guess...

There is always a little bit of shrinkage. Wear 
parts like brake linings and brake drums in 
particular soon deteriorate. The brake cylinder 
stroke increases with decreasing material 
density, which causes greater rotation of the 
brake camshaft. Our sought-after part installed  
in a truck ensures that automatic compensation 
keeps this stroke in the most efficient range. 
What is it?

The prize of a Fitbit Inspire HR fitness tracker 
with high-performance battery will be drawn 
from the correct entries. Send us your 
solution by e-mail to: zoom@man.com

Take part  
and win!
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For more information visit 
www.continental-truck-tires.com

More payload thanks to
80 kg weight savings.
Conti LightPro

The Conti LightPro has been specifically designed for tanker 
transport in motorway and regional traffic. In this segment, 
the advantages of weight savings predominate over the 
limitations in terms of tyre mileage and regroovability.

The additional payload capacity of around 80 kg per truck-
trailer combination due to lower tyre weight allows for an 
increase in profit of up to 900 €* per year.

* In case additional payload has financial benefit, considering net diesel price of 1.20 €/l. 
Comparison with the Conti Hybrid Line, 40t tanker tractor – trailer (12 tyres), 
120,000 km/year; calculation takes the factors of load capacity, rolling resistance, 
mileage and regroovability into account.

Goods

More payload thanks to
80 kg weight savings.

The Conti LightPro has been specifically designed for tanker 
transport in motorway and regional traffic. In this segment, 
the advantages of weight savings predominate over the 
limitations in terms of tyre mileage and regroovability.

The additional payload capacity of around 80 kg per truck-
trailer combination due to lower tyre weight allows for an 

* In case additional payload has financial benefit, considering net diesel price of 1.20 €/l. 
Conti LightPro S Conti LightPro D Conti LightPro T
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