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MAN Nutzfahrzeuge opens new world of experience focusing on the commercial vehicle

The representative MAN Forum in Munich unifies Branch Competence Center, Customer Center and the new MAN Brand World under a single roof.

MAN Nutzfahrzeuge has opened its new MAN Forum in Munich. With the modern building complex, a very special world of experience focusing on the commercial vehicle has come into being. The MAN Forum unifies the Branch Competence Center, the Customer Center and the MAN Brand World under a single roof. "The MAN Forum is the new, representative showcase of our company. Here we have created a unique world of MAN commercial vehicles that offers our customers and visitors a platform for information and competent consulting, a world that makes it possible to live the MAN brand," says Anton Weinmann, Chairman of the Board of MAN Nutzfahrzeuge AG. 

MAN Branch Competence Center
In the MAN Branch Competence Center, customers and interested parties obtain information and expert advice exactly tailored to their respective transport requirements. The perfect configuration of vehicle and body is the prerequisite for the highest degree of efficiency in the fleet. The exhibition of vehicles covers an area of more than 6,000 square metres and is a clear demonstration of the system competence that MAN and renowned body builders possess. Changing exhibitions are devoted to current branch and product topics.
 
MAN Customer Center
At the MAN Customer Center, collecting a new vehicle becomes an experience for the customer. As part of the MAN Forum, the Customer Center offers a variety of activities that immerse one in the MAN world of experience. The program around the collecting of the vehicle caters to the desires of the individual customers. On offer are, amongst others: driver training and instruction on the new vehicle, guided tours of the MAN Branch Competence Center and the Brand World or a visit to Truck Production in the Munich plant. The experience is rounded off gastronomically with regional and international dishes. 

MAN Brand World
The newly-built MAN Brand World covers an area of over 400 square metres and provides an impressive overview of the history of the company, current innovations and visions of the future. From the invention of the diesel engine to the development of innovative exhaust-gas technologies and driver assistant systems to design studies for new vehicle concepts - the visitor can be a time-traveller in the world of the commercial vehicle. Making it possible to live MAN – that is the concept of the newly-created Brand World. 

MAN Forum opening hours: 
Monday to Friday from 7am to 5pm
Registration and information: 
+49/89/1580-3193 or info@man-forum.eu
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For more information:
http://www.man-mn.com/press
http://www.man-forum.eu


Consistently efficient: commercial vehicles from MAN
The amount of transport and traffic on Europe's roads will continue to rise. At the same time, the long-term dwindling of energy resources is making transport increasingly more expensive. As one of the world's leading manufacturers of buses and trucks, MAN Nutzfahrzeuge makes an important contribution to the continued improvement of transport efficiency. MAN offers a comprehensive efficiency program to reduce your total costs of ownership. Transport efficiency, consolidated in the fields of technology, service, the driver and future expertise protects the environment and is added value for our customers. 
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The MAN Nutzfahrzeuge Gruppe, headquartered in Munich, Germany, is the largest company of the MAN Group and one of the leading suppliers of efficient commercial vehicles and innovative transport solutions. In fiscal 2008 the company, with around 36,000 employees, posted sales of more than 96,000 trucks and over 7,200 buses and bus chassis of the MAN and NEOPLAN brands worth 10.6 billion euros.

The new MAN Forum


Data and facts about how the MAN Forum came to be


	Summer 2005: The great variety of transport tasks and the intensity of consultation with respect to the configuration of vehicles require a platform when customers can obtain expert advice. 
The idea of a MAN Branch Competence Center is born. 

The existing Customer Center in Munich forms the basis for subsequent deliberations. In subsequent conceptualisation, the Customer Center, the Branch Competence Center and the MAN Brand World become integral parts of the MAN Forum. At the same time, the idea of a NEOPLAN Forum on the same site arises.
March 2006: the Munich architecture firm pmp Architekten GmbH is awarded the contract that had been put out to tender. 
August 2007: pmp Architekten GmbH starts with the draft design of the new MAN Forum. 
March 2008: Bilfinger Berger Hochbau Munich wins the tender and is awarded the contract for the construction work. 
May 2008: construction begins. Between 60 and 120 craftsmen are at work on the construction site every day. 
May 25, 2009: after a construction period of 13 months, the MAN Forum is finished on schedule. 
The MAN Forum covers more that 6,500 square metres. The building is 170 metres in length. 
A cantilevered roof juts out up to 12.5 metres above the central entrance.
5,000 m3 of concrete were used – that is the equivalent of around 555 fully-laden concrete mixers.
800 tonnes of steel went into building the MAN Forum – 250 tonnes just for the roof structure. 
June 2009: the new MAN Forum opens. 



How the MAN Forum came into being - in fast motion:

http://www.man-forum.eu

